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INTRODUCTORY 
WORD
Dear reader,

The fiscal year 2019 (“FY2019”) at BIKE FUN International s.r.o. (“BFI” or 
the “Company”) can be labelled as a year of turnaround and growth. A 
year ago BFI was in tough situation with two years in a row of declining 
sales, profitability and both numbers of produced and sold bikes. But 
even in the FY2018, when literally all went wrong, we focused on future 
and we improved ourselves in many areas which proved to be a good 
strategy. 

For the FY2019 we were very optimistic and we expected to produce 
around 190,000 bikes – but the reality exceeded all our expectations with 
production of total 201,511 bikes including 38,213 E-bikes. This would 
not have been possible without great contribution of our employees 
inculuding many new members of the “BFI family”. Producing significant 
quantities of bikes would not be enough to have a really successful year, 
but we managed also to turn production into turnover and we reached 
production value of 88,345 ths. EUR. This equals to year over year 
increase of 68.7% which is an incredible achievement.   
 
Increase in our turnover had a solid support from both main types of 
sales – sales of OEM bikes and sales of our brand bikes. We continued 
in fruitful cooperation with many OEM customers including our single 
most significant customer Kruitbosch Zwolle. We are very happy that our 
customers are highly interested in our brands Superior, Rock Machine 
and Frappé. Sales of our brands are again higher - 12% year over year in 
terms of quantity and 28.5% in terms of turnover. As we are continuously 
moving forward, we see the future of our business in E-bikes – we 
intensively focused on their development and production also this year. 
Sales of E-bikes increased by 114% compared to the FY2018. 

Throughout the FY2019 we concentrated on many initiatives and 
projects, which are crucial for BFI future. These initiatives include major 
investments in BFI employees, who we consider as the main driver of our 
success, but also to research & development, new capital investments, 
trainings or redefined processes. During the FY2019 we also redesigned 
BFI organizational structure with aim to improve accountability, 
leadership, communication and effectivity. In a very challenging market 
we operate in, effectivity itself needs to be a cornerstone of our thinking 
and we aim to improve effectivity to deliver positive results to all our 
stakeholders.

As a Company we are now in a position to build on a successful year and 
with both ongoing and new initiatives and projects we look into another 
great year. 
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EBITDA in ths. EUR 

Sales FY2019 per territory (in %)
We built good position in Scandinavian countries  and increased
our sales in the UK which was one of our sales goals for FY2019.
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1. SELECTED ECONOMIC DATA 
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AMAZING GROWTH 
In the FY2019, almost all vacancies across the Company were filled and the average number of BFI permanent employees 
(FTE) increased by 95 FTE to 494. We achieved to increase the number of employees by 24% especially thanks to our current 
employees’ recommendation system. We run few competitions and engage many employees in new referral programs. Thanks 
to that during the FY2019 we stabilized the assembly line 7 and successfully started lines 8, 9 and 10.

30 June 2018
EMPLOYEES: 	 399
PERMANENT: 	 375
TEMPORARY: 	 24

30 June 2019
EMPLOYEES: 	 494
PERMANENT: 	 464
TEMPORARY: 	 30

CUBAN EMPLOYEES  
We are continuing with our Cuba project. We organized two-year employee permit for 10 Cuba employees 
who are recommended friends and family members of our two long-time and trusted employees from 
Cuba. Next 20 two-year employee permits for Cuba workers will be ready beginning of the FY2020. We are 
successful with onboarding and integration of Cuba employees also thanks to TWI Job Instructions training 
Czech language and culture learning. We are happy that our current (Czech) employees are cooperating 
very well and helping with the complete process.  

BIKE FAMILY 
COMPANY   
Despite the significant increase in 
recent years, we are (and want to stay) 
a family Company and be an alternative 
to large automotive corporations in the 
neighborhood. With hiring we focus on 
those who love the bike and (also) want 
to work only one shift. And because – 
we make the bike – our employees see 
the final product on a shop floor and it 
gives real feel they do work which makes 
sense. Most of the employees own 
bikes of our successful brands and we 
support them through various programs 
(including bike commuting to work).

2. HUMAN RESOURCE
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With one word the FY2019 was a challenge for our stock and we can say 
we succeeded. The increase in supplies turned into increase of warehouse 
transactions, material movements and we had to improve here. 

PLACE FOR BETTER WORK  
At the end of the FY2019 we created two new workplaces in the material warehouse. In order 
to be able to pick selected materials for production already unpacked, we have created an 
unpacking workplace. In order to make the packaging of the spare parts and accessories more 
efficient, we have equipped the current workplace with a new packaging machine, which will 
not only improve the existing spare parts packaging, but also prepare and pack the accessory 
sets for needs of production

IN FUTURE  
In the FY2020, we plan to take the next steps in the WMS (Warehouse management system): stock-taking via bar code readers 
to simplify and speed up stock-taking. The second step is the transfer of storage locations from our ERP system to the WMS, 
which would also contribute to streamlining the picking process and allow many more streamlining in the areas of receipt, issue 
and other warehouse movements. However, we need to thoroughly analyse and consider this step before proceeding. Last but 
not least, we plan to increase the capacity to deliver materials for finishing backlogs and also accelerate time to unload and 
receive materials. In the FY2020, we plan to equip the warehouse with new order pickers, so the storage logic is essential for 
the choice of warehouse trucks and its subsequent use.

Generally we will continue to provide maximum support to our internal customers and support the further planned growth of BFI. 

STOCK OF FINISHED GOODS  
During the FY2019 we mainly focused on process improvements: speed up loading of trucks, system check of loading progress 
and on new warehouse routines. All this helped us in this FY to cope with big growth of production and sales.
Last FY we changed logistics of sample bikes and this FY it was the first time it was fully used and we can conclude that it was 
successful.

WHAT WE DID TO ACHIEVE
OUR GOALS  
•	 We changed the way of storing small quantities of 

selected Stock Keeping Units
•	 We changed the way of goods issue to the paintshop
•	 We reduced batches and increased the picking frequency
•	 We have also continued to reorganize the warehouse
•	 At the end of the FY2019 we created two new workplaces
•	 We succeeded. 

3. WAREHOUSES
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ERP SYSTEM 
Knowing that data quality in Enterprise Resource Planning system (ERP) is a key factor for well-functioning planning, in the 
FY2019 we conducted an audit of the data and processes of our ERP system with a focus on planning. 
 

•	 Verify the correctness of set parameters
•	 Verify and processes the knowledge of all key users for work in the ERP
•	 Result of the audit we did slight corrections of the ERP setting 
•	 The users of these departments got aware of the interdependence of processes

PRODUCTION PLAN 
We worked on smaller projects. Our aim was to plan production for 10 assembly lines in 
order to use the most of the real capabilities of our production and minimize loss times.
 

•	 Stabilize production plan
•	 Increasing production plan

FY2020
We would like to shorten the time needed to complete the backlogs and increase the backlog production output overall.  We 
will also focus on sample planning, where we find potential for increase of efficiency Focus on production scheduling for our 
production lines.

4. PLANNING
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PERFORMANCE 
In the FY2019, the value of the 
materials purchased amounted to 
EUR 68 million, which represents 
an incredible 42% growth compared 
to the FY2018. In the FY2019, we 
have made a lot of efforts to ensure 
deliveries on time. The number of 
shipments grew by around 40% 
year on year, so their timing was for 
internal logistics very important. 

FY2019 IN PURCHASE 
Purchase is source of ERP data so in order to provide maximum support to our planning we have decided to strengthen the 
purchasing team in terms of personnel, ensuring timely data collection from suppliers, data entry into ERP and regular updating. 
For maintaining the sustainability in data acquiring and entry we will monitor the set KPI indicators that we are currently testing. 

Performance of our suppliers has improved. The key group of suppliers with the greatest influence on our supply chain achieved 
an increase in delivery of time by 18.6%. This improvement in performance has been greatly influenced by our Asian colleagues 
who work for us on the supplier side and are responsible for Quality Assurance (QA), Quality Control (QC) and help us with 
cooperation with suppliers. Year-on-year BFI’s satisfaction with the services provided by our related Asian company increased 
by 5.6%.

OUR FUTURE 
GOALS 
We are going to continue projects 
aimed at streamlining processes 
also in the FY2020. We would like to 
achieve improvements in supply of 
materials for samples. The number 
of samples has been rising and 
their timely completion is always a 
high priority. At the same time, we 
will focus on the process of placing 
orders. Nowadays, there are already 
various ways of automation, and 
with the increasing number of 
orders automation can bring a more 
efficient way of handling purchase 
orders.
Obviously, the main goal of purchasing 
for the coming FY is to ensure timely 
production materials and focus on 
minimizing costs.

5. PURCHASE
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In FY 2019 there was significant increase of assembly lines in operation and output to satisfy our customers and fulfil their 
orders. This fact had impact also on our paintshop, which had to start extra shift a week (Saturdays) above the standard 
two-shift work.

Due to ever-increasing volume of production, we dealt with the storage system, evidence and dispensing of material in 
individual intraoperative stock locations. For this purpose we will extend existing warehouse space in production and 
introduce new system of storage locations (simple WMS).

PAINTSHOP IN FUTURE
For FY2020 we are preparing in the paintshop several significant changes. First change will be exchanging existing 
technology of applying the basic colour (wet technology) for powder technology, this will give us improved quality 
of the layer due to higher resistance and higher cover of the first layer and a reduction in VOC emitted into the 
atmosphere. 

Next is adjustment of tracks and layout of the conveyor of the paintshop and we also improve the drive and 
conveyor path, which will become more stable and less inclinable to failure.

Another change in paintshop is exchange operation control system into new SIEMENS SIMATIC S7-300. All of 
these are very important steps, that will contribute to modernization , better service and operation of the paint-
shop itself. We will further explore the possibility of using complete robotic workplace for spraying a second 
water-based paint layer.

6. PAINTSHOP
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PRODUCTION
RECORD 
In the FY2019 we produced 201,511 bikes. That is our 
highest production in history. Out of this number, 38,279 
E-bikes were produced. In total production increased by 
around 41%  compared to the previous FY.

HOW WE ACHIEVED 
THE INCREASE 
This required to make a lot of changes in production 
including increasing production capacity from 
7 assembly lines to a total of 10 assembly lines. 
We also had to increase the number of employees 
including Cuba. We have met this challenge and 
cuban employees are 100% members of our team. 

MORE E-BIKES  
Out of the total production, 38,213 
E-bikes were  produced. Now 
we produce 4 types of E-bikes 
(Ecomo, STEPS, Sport Drive, 
BAFANG).

0 50,000

FY2019
201,511 pcs.

FY2018
142,596 pcs.

FY2017
167,204 pcs.

100,000 200,000 250,000150,000

0 5,000 10,000 20,000 25,000 30,000 35,000 40,00015,000

FY2019
38,213 pcs.

FY2018
17,310 pcs.

FY2017
14,190 pcs.

VIEW IN FUTURE   
In the FY2020 BFI will focus on the development of not only managers but also for other employees. We have also started the 
project: STANDARDIZING PROCESSES in production. We cooperate with experienced external companies to use lean tools. We 
will be better step by step to increase quality, productivity and improved ergonomics for our colleagues.

7. PRODUCTION
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Due to the growth of BFI and especially the increase in e-bike production from one to two lines to the actually four lines, the quality 
department also had to respond adequately by increasing the number of employees in order to be able to maintain the established 
quality trend of our bikes and our customer service. During the year, the Final Inspection Department increased the number of 
employees by 100% to the current 6 employees, of which 5 are also trained in E-bikes control. Since 1. September, 2019, this team 
will be reinforced by the new head of the Final Inspection Department, who also has extensive experience in quality management. The 
Customer Service Department was also reinforced by the experienced mechanic which contributes to a faster solution of assembly 
repairs from complaints and also to a better possibility of assistance to other BFI teams (e.g. at samples building, bikes reworks, etc.).

The qualifications of individual employees of 
course also increased during the year and further 
trainings are planned for the upcoming period, e.g. 
Head of Quality Department will attend a long-
term Quality Manager course.

We also regularly look for news and changes in the 
legislation and standards used in the manufacture 
and testing of bikes and increasing attention 
to the component testing at our suppliers and 
independent testing facilities as well as testing 
of finished bikes. All information about the test 
results is entered into the information system, so 
they can be easily and quickly traceable.

COMPONENTS INSPECTION 
Despite the larger number of supplied parts, there was no need to expand 
the team of Incoming Inspection Department. This team has stabilized 
and all employees have enough experience to perform individual 
inspections of most supplied parts. The update of documentation 
used at the inspection of supplied parts, which was performed during 
last year certainly helped to the better output as well as further 
improvement of cooperation with BFI-China and our suppliers, who 
implemented many inspections and measurements previously used in 
BFI (e.g. ball method measurement of paint adhesion). Our suppliers 
also purchased many special gauges and fixtures recommended by BFI 
to improve the quality of the supplied parts. BFI-China again improved 
reports from the performed inspections, so it is clear at a glance which 
inspections and measurements were performed and with what result. 
Subsequently, they also require from suppliers to identify the causes 
and to take action in case of any non-compliance found during the 
inspection. During subsequent inspections they also check whether 
the implemented actions really eliminated the defects. 

In the previous period we focused mainly on the check of roughness of the 
raw frames surface with Mitutoyo roughness meter, which contributes 
that we have parts with better surface at the paint shop and there are 
not so high outages due to bad surface roughness. At first we started to 
use this equipment in BFI and then we bought another two pieces for our 
suppliers. For easier and faster but also more accurate measurement we 
also purchased a new gauge measuring angles, which is mainly used 
during inspection of frames used for bikes driven by the belt.

8. QUALITY
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BIKES INSPECTION 
To facilitate the control of E-bikes, we purchased special stands 
that allow the bikes can be lifted above the floor using an electric 
motor. Two e-bike control workstations are equipped with this 
stand now.

For easier measuring of the tension of wheels, we bought new 
tension gauges from Sapim and subsequently we also trained 
employees of quality, production and technical departments for 
the correct way of measuring and evaluating the tension of wheels, 
so there is used the same way of measuring and evaluation at all 
workplaces in the Company.

By harmonizing the error codes for regular bikes and E-bikes, the 
criteria for the final inspection of the bikes were optimized and the 
number of defects can be easier evaluated.

In the following period, the final bike inspection employees will 
also be able to use the functionality of the newly built QC module, 
where they will have available all the information necessary 
for easy performance of final inspection of bikes. QC module is 
newly built application connected with data in BFI ERP system. 
To speed up the final inspection, the workers will also use the QC 
module to record the results of the final inspection, eliminating the 
need to write information into paper forms and then rewrite the 
information to the tables at the PC. This will not only save time, but 
also reduce the possibility of rewriting errors, and the results will 
be available online.

Regular checks of finished bikes, which are ready for dispatch to our 
customers, were effective and therefore we will continue in them.

In the upcoming period, we will focus on easier and faster inspection of frame geometry using a large format display, on UV 
resistance testing at the supplier for problematic frames and forks colours, and using the newly built QC module, where Incoming 
Inspection Department employees will have clearly available all information necessary to easy perform incoming inspection of 
supplied parts. QC module is newly built application connected with data in BFI ERP system.
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CUSTOMER SERVICE 
During the year, the team stabilized and further improved the expertise of individual members, thus increasing their mutual 
substitutability. The employees also participated in problem solving directly at our customers as well as presentations of BFI 
products to customers and visits of customers and suppliers at BFI, e.g. Distributors meeting in Bratislava or Sport Drive and 
Darfon workshops, which was highly appreciated by many customers and suppliers.

We succeeded to achieve the target for the average time of the first response to newly submitted complaints (within 24 hours) and 
their overall solution time (within 14 days). There was also an increase in the level of dealing of customer complaints with suppliers, 
resulting in a higher rate of compensation of defective parts back to BFI and improved production quality of the supplied parts.

There was implemented quarterly monitoring of the cost of customer 
complaints, including monitoring and evaluation of development and 
causes and implementation of steps to reduce these costs.

The service center was used by our customers much more than 
in the previous period, as evidenced by the increased number of 
received and in time answered questions. The service center also 
provided 100% support in identifying parts for spare parts orders, 
which greatly facilitated the work of colleagues from the sales 
department.

In cooperation with our customer Kruitbosch, the functionalities in 
the complaint system were improved and then the credit notes were 
issued in bulk and complaints of the same defects were massively 
solved, saving time spent on processing these complaints and 
transport costs. Furthermore, a quarterly monitoring of TOP 3 most 
frequently claimed defects was implemented, including the steps 
to eliminate these defects in the following production. Regular 
telephone conferences between employees at different levels have 
also been implemented, significantly improving communication 
and speeding up problems solution.

In the following period, we will focus on further reducing the time necessary for customer complaints solving and reducing costs 
spent on customer complaints. We will also focus on reviewing the entire complaint process and making it more effective in 
transferring the necessary information to the production (in case of assembly defects) and to the supplier (in case of components 
defects) to improve the quality of BFI products and reduce number of customer complaints.
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PROJECTS DURING 
FY2019 
BFI already enter a packaging machine with 
a sorting table for quick and easy packing of 
screws and components, which we will deliver 
loose with our bikes. Now this labor intensive 
work is transferred from preparation tables 
of assembly lines to a dedicated work place 
specialized to do this work more effective and 
much faster.

The Industrialization Department is also helping 
to the new Part and Accessories Department 
with setting a proces and with instalation of 
machines. Printers and stapling machines are 
set-up for each product. Equipment for the work 
place where we will be packing.

During the FY2019 BFI estasblished the new Industrialization Department. The department focus is to design processes that 
are more suitable for our increasing production volumes and improving efficiencies, and introducing automated or machine 
supported processes. Present challenges are to bring pre-assembly to a real one-piece-flow line and a final assembly line 
concept which incerease our daily production of E-bike by one line. 

MAIN GOALS IN FUTURE  
Analyses have been made, internally and with the 
help of external support, of various workplaces 
at pre-assembly frames, final assembly for our 
different products being assembled there. These 
analyses are now resulting in assembly line 
concepts that we will need to prepare BFI for the 
future. 

Orders are now placed for the new concept 
assembly lines at final assembly and pre-
assembly, including needed equipment. The new 
assembly lines will start a new strategy for BFI 
how to produce bikes. The new driven assembly 
lines will improve ergonomics for operators and 
reduce waist in production. This will be a major 
step for BFI towards the future. Production will 
become more “lean” helping operators to do 
their job more easily and improve output of the 
assembly lines.

10. INDUSTRIALIZATION DEPART.



ANNUAL REPORT 201919.

NEW DEPARTMENT, NEW PROJECT, NEW POSSIBILITIES

FY2019  
Result of our hard work in the FY2019 is more than 
100 unique products available under three brands 
Superior, Rock Machine and ONE1 Bikeparts. All 
products will be available on our brand new B2B 
system with a user-friendly interface. 

FUTURE  
BFI goal is to increase our assortment step by step 
to reach turnover of EUR 3 million in 3 years.  Long 
term goal is to prepare wide range of accessories, 
spare parts and apparel which can fully satisfied 
needs  of shop keepers and make a turnover EUR 5 
million in FY2025.

VISION 
At the beginning of this project, we had a vision - 
to design a unique line of accessories.

HOW TO DO THAT  
We focus on fast moving items, which are sold each day in bicycle 
stores. We followed actual trends and needs of the market while 
designing our products. BFI opened cooperation with best suppliers 
who follow our need of production with high-end quality. 

11. BICYCLE ACCESSORIES





ANNUAL REPORT 201921.

2 DAYS

116 CUSTOMERS

BFI Distributors Meeting 2019 event took place in 
Bratislava, Slovakia in X-bionic® congress centre. BFI was 
one of the first companies on the market which presented 
customers full 2020 bike collection of our three bike brands 
and for the very first time ONE1 Bike Parts. We provide 
support to our distrubitors in many ways.

•	 online & printed workbooks
•	 individual workshops 
•	 personal support of our employees 

with perfect knowledge
•	 unique presentations with photo and 

videos

 5 BRANDS

MORE THAN 
500 NOVELTIES

33 COMPANIES

DISTRIBUTORS
MEETING

13. MARKETING
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BFI presented a portfolio selection of our Superior, Rock Machine, Frappé and ONE1 Bikeparts brands for the upcoming season 
at Europe’s largest EUROBIKE Cycling Fair. For the first time, we organised an entertainment program for our customers – 
official video premieres at Superior and Rock Machine booth with full brand’s social media strategy.

1,400 EXHIBITORS MORE THAN  
60,000 VISITORS 

EUROBIKE
2019

101 COUNTRIES           
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We are continuing in our vision and strategy to build 
Superior as a European brand, a brand which is perceived 
and marketed as a quality sports brand.

When we review our strategy, the results are already 
visible. Our long-term goal is to have a product that meets 
customer requirements and needs, including small but 
important details and differences between countries.

After years when we looked at all the details, with the 
main objective to make a good product, good bikes for our 
customers throughout Europe, we can see positive result 
and promising direction.

WE HAD THE BEST YEAR
IN HISTORY
We won the Bike of 2019 award in the Czech Republic 
and the Netherlands. Feedback from our customers was 
very positive. And from a business point of view, the most 
important thing is that it was reflected in the sales figures.

Thanks to sales figures and strong Company background we can invest EUR 530,000 and prepare a new model line with big 
changes.  

It is necessary to point out that thanks to our close collaboration with our Sales Department and Innovation & Support we 
managed to create a high-quality model line with some of the highlights.
These models are not only the basic pillars of the Superior collection but also the basics of models for OEM customers.

PRODUCTS
•	 Major changes for the Superior model year 2020
•	 E-bikes with integrated battery
•	 Full suspension bikes 
•	 Road-Gravel bike platorm

Sales of Superior in ths. EUR
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E-BIKES WITH INTEGRATED BATTERY 
These bikes are not just with integrated battery into the frame but with a new 
suspension system and integrated cable routing as well.

•	 THE NEW PLATFORM
•	 INTEGRATED CABLE ROUTING
•	 INTEGRATED COMPACT DARFON BATTERY
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FULL SUSPENSION
2nd generation of full suspension frames. These frames platform we are 
creating for XC race usage, but we will also use this suspension system for new 
E-bikes.

•	 PROGRESSIVE GEOMETRY
•	 NEW KINEMATIC SYSTEM OPTIMIZED FOR 1x12
•	 INTEGRATED COMPACT DARFON BATTERY
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TRENDS 
It is very difficult to determine clear development and trend in the next four years in the current dynamic market. Also, it was 
time consuming and costly to prepare for all possible developments. Therefore, we see flexibility and speed as a new trend, new 
„currency.”

NEXT STEPS 
•	 Efficiency will be crucial for further building of 

a strong brand.
•	 Effective composition of the model line so that 

the individual models are not competing with 
each other.

•	 Efficiut investment so that individual moulds 
or segments can be combined. This will reduce 
investment costs and increase flexibility and 
speed to respond to the market and customer 
demands.

•	 Efficiency of the product team, with focus on 
rapid prototyping. Rapid prototypes allow 
potential users and sales team to better identify, 
kind of usability issues, a workaround, brand 
connections and opportunity extensions.

•	 Rapid prototyping is essential for fine-tuning of 
design and technical details, but especially as a 
clear image for our sales and customers.

X-ROAD 
For all carbon models, we use clean solution for top level road bikes. We split this category into two segments according to customer 
riding style - Granfondo and Gravel.

X-Road Gravel uses double chainring for difficult and long climbing. Gravel uses single chainring, wide tire to raw terrain and new 
specific Shimano groupset.



ANNUAL REPORT 201929.

BE FASTER  
According to market trends, we decided to upgrade and redesign Superior brand communication. We started to use different claims 
Be Faster dedicated to bikes and Be-Faster to E-bikes. The main message is that being faster does not mean being in a hurry. It is 
more about being focused and moving forward with the product, with our services and as a bike rider.

SUPERIOR IN THE 
WORLD RACE  
We are proud we could support professional UCI 
XCO Team. They represented our brand during 
most important mountain biking events, including 
UCI World Cup and UCI World Championships, 
providing us with invaluable feedback and 
expertise. 
Linda  Indergand- 10th   at UCI XCO World 
Championships

SUPERIOR ON YOUR SCREEN   
Superior is an active brand at social media channels as Instagram, Facebook 
and YouTube. We are providing to our fans hi quality content dedicated 
to the product and the brand culture. We also worked actively with email 
newsletter to keep our distributors updated with brands activities and news. 
From 2020 collection we are working on a new website which is redesigned 
and modernised.

LET’S TAKE A LOOK
HOW WE BUILD A BIKE   
We were preparing the most essential 2020 
premiers with professional videos, pictures and 
the story about products. We presented the 
whole process of making a frame and the bike 
with showing technologies but also people behind 
that. Check our unique video on youtube ”The new 
Superior XF carbon frame”.

SUPERIOR MARKETING



30.











ANNUAL REPORT 201935.

ROCK MACHINE vs. 
TATRA  
The most important content with the highest 
statistics ever! It is more than 500,000 
people reached, more than 160,000 views 
and incredible range of engagement! This 
was a unique project which supported Rock 
Machine brand awerness. 
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